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Corporate responsibility involves an analysis of the obligations and responsibilities of various private companies to their key stakeholders. It analyzes how companies manage their business processes while ensuring that they provide positive impact in the society. Both the Starbucks and Walt Disney are companies that make use of corporate responsibility. The Starbucks Company and Walt Disney highly value their corporate social responsibility to the key stakeholders of the companies- suppliers, customers, employees, communities, its financiers and other shareholders.
Starbucks corporate responsibility analysis

Starbucks Corporation engages in multinational coffee production. The company’s first store was opened in Seattle at Seattle’s Pike Place Market in 1971. The company has greatly grown ever since this opening with it opening many of its outlets in various parts of the country as well as expanding its business to other countries (Real & Percell, 2018). Other than opening stores, the company has also greatly indulged in production of various blends of coffee as well as selling a variety of tea blends. With this growth in the market size, Starbucks the company had to comply with its corporate social responsibility to its key stakeholders.  
There are eight set standards whereby different sources are used for different reasons in the company that enhance corporate responsibility in the company. These standards are often some brief explanation on the company’s expectations from its stakeholders and basically, the company describes itself as a resource that is distributed to all is partners in order to help them make the necessary decisions at work. This has guided the stakeholders to not only conduct themselves in an acceptable manner with their fellow colleagues but also with the customers in the company. 
The company has two major organizational standards and they deal with the financial part of the business.  In order to earn financial stability, transport, supplies and manufacturing are the main code of ethics. The company has a zero tolerance policy when dealing with human traffic and forcing individuals to work (Campbell & Helleloid, 2016).  The suppliers play a major financial role and they have higher standards with the company when carrying out financial business. An ethical handbook, the supplier code of conduct outlines the ethical standards upon which any and all of the suppliers of the company must comply with. Besides, both the suppliers and the company itself have to comply with these ethical standards in order for business transactions to be successful.  
The company has also shown its corporate responsibility by its commitment to the environment.  The company’s first goal was to mainly provide fair trade coffee whereby the company desired to purchase fully grown and traded coffee only. This fully grown coffee is an advantage to the environment and farmers. When the company states that fair trade coffee, it implies that it considers conservation of energy and water  in the production farms before purchasing it; making farmers to be responsible growers (Real & Percell, 2018). By setting this standard, improvements in the environment by coffee growers have been noted as they seek to be major suppliers in the company. The company has also gone green by producing green stores. The green stores include renovation of old stores, installation of modern equipment and education of the community about how the green elements work. Thus, this environmental responsibility shows the company’s compliance to its corporate responsibility. 
The company is also committed to its consumers as part of its corporate responsibility. The company has greatly indulged in doing a consumer demographic analysis in order to meet the demands of the customers. The company realized that a high percentage of its consumers is made up of people with disabilities (Campbell & Helleloid, 2016). Thus, it had to indulge in some store renovations to accommodate this group of customers. Some of the store renovations made include lowering counter heights to enable people in wheelchairs to place their orders, equipping their employees with disability etiquette through handbooks and adding an entrance that is handicap accessible. Thus, all this evidences its responsibility to its consumers.

Thus, Starbucks Company highly values its corporate responsibility. In enhancing this value, the company has set up organizational standards to guide how business is conducted with its suppliers. Besides, the company has also shown its commitment to the environment by purchasing fairly traded coffee and going green (Real & Percell, 2018). Lastly, the company has demonstrated its corporate responsibility by showing it commitment to its customers. Thus, the company greatly upholds its corporate responsibility, a factor that has greatly led to its growth. 
Walt Disney corporate responsibility analysis 


As the largest media company in the world, Walt Disney has tremendously shown its high value of corporate responsibility by helping those who have helped it grow since it was established. To begin with, the company has shown its corporate responsibility through volunteerism. In this, the company focuses on offering free tickets to people and in return of a day’s volunteer service at any organization. This has made many people in the USA to frequently engage in volunteer service in the community. 
The company is also striving to protect the environment as part of its corporate responsibility. While the company desires to benefit the customers, employees and guests, it also desires to make the company a desirable place to work and visit. The company has engaged in several environmental projects like animal rescue, recycling of materials to reduce solid waste and encouraging people to go green (Carlini, Grace, France & Lo Iacono, 2019). Its recycling project saw approximately 28 tons of waste being reduced. Its animal rescue program saw many animals rescued and protected. The company contributed $5.6million to rescue ad protect birds, $1.1milion to protect sea turtles and $1million to protect rhinos. Among other major funding’s by the organization. In supporting the works of wildlife organizations, the company awards 14recipients annually in the Disney Conservation Award. This award recognizes local citizens who have tireless efforts to protect wildlife and the habitats of wild animals.
The company also contributes to hospitals and NGO’s to help those who are suffering. Walt Disney supported UNICEF in helping to bring the magic of play to children. The company gave a $1 million contribution which brought portable playground units to children. This was during times of disaster when children are depressed (Wasko, 2016). And through this project, it saw many children become jovial and forget some of their troubles. Some of the most memorable moments for children affected by disaster include time spent with friends at playgrounds.
Thus, Walt Disney Company highly values its corporate responsibility. It engages in numerous activities to protect wildlife as part of environmental conservation, it helps people during their times of need by initiating portable playground at disaster relief points and encouraging community service among citizens in the USA by free air tickets. 
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